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NEWS MEDIA DISCOURSE AS THE BASIS OF THE INFORMATION SPACE

Abstract

The mass media is a powerful tool that influences on people's minds and a means of promptly
conveying information to different parts of the world. It is the most effective force of influencing a person’s
emotions that can convince the recipient in the best possible way. This work is devoted to the study of the
role of mass media in the modern society and social communication by analyzing the aspects of modern
news media discourse. The research work defines the main features of media, especially news discourse, as
the type of media that is economically viable and accessible. However, because of the constantly moving
society, people are not able to read all the news, so in modern time it is important to present information
briefly and clearly. Especially, catch the attention of the reader with headlines that play a special role in the
information message.

Keywords:mass media, media discourse, news, newspaper, newspaper headlines

Mowxan M., ! Axanos E.?

1.2 .
an-@apabu amvindasvl Kasax ¥nmmulx yHueepcumemi

Anmamer , Kazaxcman

660



Abaii ameinoazer Kas¥I1V-0viyy XABAPIIBICHI, « @unonozusny cepuscoi, Ne2(72), 2020 orc.
KAHAJIBIKTAP MEJIUA TUCKYPCBI AKITAPATTBIK KEHICTIKTIH HEI'T3I

Anoamna

Bykapainblk aknmapat Kypaiamapsl - OyJI agamMIap/bliH CaHAChIHA 9Cep €TYIIH KyaTThl KYIIi, dJIEMHIH 9p
TYKIIIPIHE aKMapaTThl XKEJEN TapaTy Kypajibl. By perMmueHTTi eH jKaKChl TYpAe CEHAIpe ajlaThbliH aJaMHBIH
OMOLMSACHIHA ocep eTYHIH eH THWiMIi Kypaimel. Kemeci »XyMbpIc Ka3ipri 3aMaHFBl MeIUaINCKYpPCTHIH
aCTeKTUIepiH Taufay Heri3iHme KoraMJarbl OyKapalblK akmapar KypaldapblHBIH J>KOHE OJIEyMETTIK
KOMMYHUKAIIUSHBIH POJIH 3epTTeyre apHairaH. JKYMBICTa MEIMaHBIH HETI3rl epeKIIeNiKTepi, aTar
alTKaH/a, YKOHOMUKAIIBIK TYPFBIIa KaJIbINTHI KOHE KOJDKETIMII OYyKapalblK akmapaT KypalAapblHbIH TYpi
peTiHae XKaHATBIKTap AMCKYPCHIHBIH €PeKIIeTiKTepl aHBIKTaIAbl. Alaiiia, YHEMI KO3FalbICTaFrbl KOFAaMHBIH
caJilapblHaH 9p0ip JKa3bUFaH JKaHAJBIKTAPAbl OKyFa XaJIBIKTBIH MYMKIiHAIri Ooyia OepMeli, COHJIBIKTaH
aKmapaTThl KbICKAallla JKOHE HAKThl YCBIHY MaHBI3JBL Ocipece, aKmaparThlK xabapiamana epekiie pei
aTKApaTBIH JICAHAIbIK MAKbIPbINMapsl OKBIPMaHIAPIbIH Ha3apbiH ayiapa alybl aca MaHbI3]IbL.

Tyiin ce3mep: OyKapajblK akmapar Kypajaaapbl, MEIUaJuCKypC, >KaHAIBIK, Ta3eT, JKaHAIbIK
TaKbIPBIITAPhI

1 2
Mowwxan M.,” Axanos E.,

1,2 . .
Kaszaxckui Hayuonanvusill yuusepcumem um. aib-Dapadbu
Anmamul, Kazaxcman

HOBOCTHOIl MEJUAJUCKYPC KAK OCHOBA
HUH®OPMALIMOHHOI'O MPOCTPAHCTBA

Annomayus

CpenctBa MaccoBoii MH(OpPMAIMM WMEIOT MOIIHOE BIMSHHS Ha CO3HAHUE JIIOACH M SIBIISIOTCS
CPEICTBOM OIIEPATHBHOH Iepenayn WHPOpPMAIMK B pa3HbIE YacTH MUpa. JTO Hambomee 3¢(QexTHBHBII
cnoco0 BO3ICHCTBUSI HA SMOIIMH YEJIOBEKA, KOTOPBIH MOXET yOeIuTh MoaydaTens HHPOPMAaIUH HATyYIIuM
obpazom. JlanHas paboTa MOCBAIIEHA W3yYCHUIO POJIM CPEICTB MAcCOBOW MH(OpPMALMH B COBPEMEHHOM
o0IIecTBe U CONMATBHBIX KOMMYHHUKANUAX ITyTEM aHaJIH3a acleKTOB COBPEMEHHOTO MEAMHHOTO AHCKYpca.
UccnenoBarenbckass paboTa oOIpenensieT OCHOBHBbIE UYEpThI MEAHa, OCOOCHHO HOBOCTHOH JAHCKYpC, Kak
SKOHOMHYECKH CTaOWIBHBIH W JIOCTYyNHBIA TN Meaua. OJHAKO, Kak CIEACTBUE OOIecTBa, KOTOpPOE
MIOCTOSIHHO HAaXOJIUTCS B JBW)KEHHH, y JIIOACH He Bceryia ObIBacT BO3ZMOXKHOCTH IPOYHTATH BCE BO3MOKHBIC
HOBOCTHBIE CTaThb{, IOATOMY B Hallle BpeMsI BaXKHO MPEACTaBIATh HHPOPMAIHIO KpaTKo B yeTko. OcobeHHO
B2)XHO IPHBJIEKATh BHUMAHHE YHUTATEIs] C IOMOINBIO 3arojiOBKOB, KOTOPBIE HTParOT 0coOyl poiib B
WH(OPMAITMOHHOM COOOIIIEHUH.

KiioueBble ciioBa: Macc Meua, MEAMaNCKYPC, HOBOCTH, Ta3€Thl, Ta3€THBIC 3ar0JIOBKH

Introduction. The XXI century is called the information age, because today information is one of the
most important values. Its creation and distribution is the work of the media.Mass media and other forms of
communication technologies have an enormous impact on the formation of public opinion and fundamental
sentiment. Newspapers, TV and radio are all important sources of basic information about people, places and
current situation around the world. The initial task of the media is to cover current events, to inform the
public, however, the type and form of presenting information, its role and influence may vary.

The media is a powerful force affecting the minds of people, a means of quickly transmitting
information to different parts of the world. This is the most effective means of influencing human emotions,
which can convince the recipient in the best way. A vast majority of people, all across the world, rely upon
various sources of media for keeping themselves updated on various ongoing issues around the world.

At the same time, people can actively participate and cause changes in society and, consequently, in
their lifestyle, responding to events in a timely manner. This is largely due to the merit of the media,
especially newspapers, because they are effective, economically viable and easily accessible to a wide range
of people. The fast pace of life requires the media to be more informative, efficient, clear, which contributes
to the expansion of the role of texts of information genres, primarily news texts. In the conditions of time
pressure, a modern person does not always have time to read the entire press and therefore, first, pays
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attention to the headlines and subheadings of newspaper articles. The headlines of modern media, in turn,
should attract the reader's attention to the publication, interest him and make him to continue reading.

Since the purpose of any publication is its growing trend of popularity, the increase in the number of
copies, it should undoubtedly be able to present brightly any material, despite the degree of its relevance.
The use of headlines as a means of language expression in newspaper articles allows achieving the task and
adding basic material.

The aim of the researchis to determine the role of media in modern society as the main tool for the
formation of social consciousness and social communication.The task of the work is to define the types and
purposes of media, specifying the concept, structural and functional features of the newspaper and
newspaper headlines in the modern media.

Research Methodology. Researches of media discourse are extensive and have an important role in the
development of news discourse, including news headlines.In the research, there were used a method of
content analysis of the previous literature sources in English and Russian languages.There were considered
the works and articles of Western researchers on the topics of media discourse, mass media, particularly,
newspapers and news headlines. Following authors' studies were analyzed in approach to reveal the concept
of media discourse, its specificity and roleto analyze the importance of the discourse to create well structured
news sources: A.O’Keeffe “Media and Discourse Analysis” [6], M.Bednarek “Evaluation in media
discourse: analysis of a newspaper corpus” [7], A.Bell “The Language of News Media” [9], T.A.Dijk “News
as Discourse” [13], as well as heading function studies, contributed by A.Charles “Comprehending
newspaper headlines” [18]. Among Russian researchers, the issue of newspaper headlines was studied by
E.A.Lazarev “Headline in the newspaper” [22], A.P.Bessonov “Newspaper headline”[23] and others.

Results. Discourse, as the tool of social communication, since its inception has been at the level of
extremely contradictory interpretations.

The definition of “discourse” causes considerable difficulties due to the fact that it is in demand within a
number of scientific disciplines, such as linguistics, anthropology, literary criticism, ethnography, sociology,
sociolinguistics, philosophy, psycholinguistics, cognitive psychology, and others[1, p. 6].

In linguistics, discourse described an extended segment of the language outside the boundaries of the
sentence.

According to Teun A. van Dijk (2000), the functional-communicative approach considers discourse as
the most important form of a daily life practice. He defines it as a complex communicative phenomenon,
which includes, in addition to the text, extra-linguistic factors such as sender of the message, its recipient,
social context, peculiarities of production, distribution and perception of information, cultural and
ideological background, etc.[2, p.8].

N.D.Arutyunova defines that “Discourse iS a coherent text in combination with extra-linguistic -
pragmatic, sociocultural, psychological and other factors. It is a text taken in the aspect of event; speech
considered as a purposeful social action, as a moment involved in the interaction of people and the
mechanisms of their consciousness” [3, p.136-137].

A systematic analysis of various definitions allows us to identify three main approaches to the definition
of discourse — structural, functional and thematic.

To define discourse within the framework of structural approach, it is necessary to focus on its structural
components. Discourse is a product of speech activity, taken together with all verbal and extra-linguistic
qualities related with its production, distribution and perception.

The structural approach verifies key components of speech activity involved in the communication
process: from the sender of the message, its recipient to the distribution channel, and the context of
communication.

The thematic approach groups written and oral texts as products of speech activity around socially
significant topics that are under the public’s attention.

For example, it might be race relations, immigration, terrorism, elections and other.

The main point of the functional approach in defining discourse is the interrelation of speech
consumption with various spheres of human activity, which determine the features of speech communication.
At the same time, various socially significant areas of human communication and speech practice, such as
science, education, politics, medicine, mass media act as discourse-forming characteristics of the texts. As a
result, for instance, functional approach identifies a media discourse as a collection of texts functioning in
the field of mass communication.
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There are a number of areas of discourse that are divided according to stylistic and functional-pragmatic
forms. One of the socially active and popular forms is the media discourse. A stable system of parameters
complements the concept of a media text as a multi-level phenomenon. They provide an extremely accurate
description of the media text in terms of the characteristics of its production, distribution channel and lingual
format signs. The named system includes such essential parameters as:

— The method of text creation (author — peer);

The form of creation (oral — written);
The form of reproduction (oral — written);

— The channel of distribution (mass media: printed, radio, television, Internet);

— The type of text on the base of functional-genre approach (news, commentary, journalism,
advertising) [4, p.181-182].

Today the world is built on the basis of mass communications. Most of the events that are taking place
become truly significant, important and visible at the moment when they are covered in the mass media.
Mass communication texts may be referred to as “media text” or “media discourse”. It includes - mass-
communicative text, mass media text, newspaper text, etc. According to T.G.Pyadysheva (2017): “Media text
is an integrative multilevel sign that combines different semiotic codes (verbal, nonverbal, media) into a
single communicative whole and demonstrates the fundamental openness of the text at the content-semantic,
compositional-structural and sign levels”. The recipient of the message faces with an interpretation of the
action, which has a different degree of information content. This degree reveals the presentation of
information in such aspects as uniqueness, adequacy and relevance. The concepts of communicative space,
information and content of information are in interconnection between each other and are directly dependent
on the intentions of the society [5, p. 281].

Media discourse is communication that takes place through broadcasting channels that can be both oral
and written. Despite the fact that media discourse focuses on these recipients, they often are not able to
respond immediately to the producer(s) of the discourse, although this is changing more and more with the
rise of the new media technologies. It is important to note that the written or oral discourses concentrate on
the readers, listeners or viewing audience, respectively. In other words, media discourse is an open,
fabricated, public form of communication [6, p. 441].

An integral part of the media discourse theory is a set of methods for studying media texts. Within the
framework of linguistics, there are discursive structure and linguistic function. Particularly, there are at least
eight basic methods of studying media language.

— The critical method reveals the hidden political and ideological component of the media text and is
based on the identification of evaluative, reflecting certain ideological views and attitudes of the
components;

— The stylistic methodconcentrates on the elements and features that are related to the structure and
language of the news texts (usually contains pragmatic analysis, genre style and register);

— The corpus-linguistic methodstudies media discourse using the corpora.

— The practice-focused method studies media discourse on the base of practice.

— The diachronic method studies the history of media texts;

— The socio-linguistic method investigates connection among style and social components;

The method of cognitive analysis based on studying the conceptual aspect of media texts, comparing
various optlons for interpreting events in the media and aimed at identifying the relationship between reality
and its media presentations;

— The conversationalist method studies media discourse using analysis of conversations [7, p.12].

Media discourse is sensitive to the context of social existence and the context of ideology.It is aimed at
public awareness and the formation of public opinion. Mass media discourse is distinguished by a specific,
mass-based audience and, accordingly, by the “averaging” of its code, which operates in the mode of
cognitive-axiological meanings.

The concept of “mass media discourse” refers to the problem field of mass communication as a process
of information exchange between all subjects of society, aimed at forming public opinion about the socially
significant fragment of social life. Mass communication aimed at a wide, scattered audienceis a “socially
conditioned phenomenon with the main function of influence through semantic and evaluative information”.
Mass communication as a type of speech activity is a “socially conditioned process in which this function is
actualized by means of various communication means and channels” [8, p.34].
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The media have an important role in the formation of modern society. As a result, it performs a number
of functions. Particularly, informative and regulatory. The informative function is one of the fundamental:
people turn to the media for information about what is happening around, or look for information that
interests them. However, one should not underestimate the role of the media as a means of shaping and
changing public opinion. Its role is becoming increasingly important. The evidence of this is sociological,
linguistic, and sociocultural researches.

Media communication is for mass. One of its greatest features is that everyone have an access to it. The
most important and researched component of mass communication is the audience. Media exist by the size
and composition of its audience.

News media offer the classic example of language constructed by different parties. The audience of the
media is multiple. It ranges from interviewers whom a newsmaker addresses eye to eye, to the non-attendant
mass crowd, which itself comprises of various fragments. Six of seven characteristics of mass
communication related to the audience. They are the followings:

— Audience is relative to other interaction cases;

— Media contents are available for everyone;

— The audience can be heterogeneous;

— Simultaneous contact with different people;

— Mass communication is impersonal and has one directed flow;

— The mass audience creates modern society [9, p.5]

Based on this, the picture of the world is formed on the basis of modern media discourse [10, p.21].

There are also such types of media discourse as news, advertising, promoting (PR) discourses;
informative, analytical, publicistic discourses and others. And one of the components of media discourse is
news discourse.

Given the role of the media in the modern world, it is hardly surprising that media discourses and
practices have enjoyed so much attention from scholars in various disciplines. In linguistics, media discourse
in general and news discourse in particular have been the focus of much intensive research over the past 25
years. Some of the early classic studies, such as van Dijk (1988) and Bell (1991) laid ground for the
development of the discipline along cognitive, critical and ethnographic dimensions and they still inspire
some of the more recent contributions in the field [11, p. 213-217].

Discussion.The newspaper, as a means of information and persuasion, is aimed at a mass and diverse
audience, which it needs to attract and try to keep, to force itself to read. As a rule, Newspapers are read in
conditions when it is very difficult to concentrate: in the tram, on the train, at Breakfast, after a working day,
etc. In this regard, there is a need to build information in the newspaper concisely and holistically to report
the main, even if the information remains unreadable until the end. It is necessary to have a certain emotional
impact on the recipient. The material in newspaper articles should be as accessible as possible set out that the
reader is not required any preparation, depending on the context should be minimal. It is necessary not to
forget about the style factors of any newspaper article. Often found together with the usual regularly
occurring topics in almost any subject, for some reason appearing relevant. Subsequently, such new
situations and arguments also tend to repeat. Such duplication of topics, as well as the fact that the journalist
usually does not have time for thorough processing of the material, lead to the frequent use of stamps.

The main characteristics of the language of the newspaper include:

1) Conciseness and economy of language resources, multiplicity of presentation with informative
saturation;

2) The choice of language media for the purpose of their clear understanding (the newspaper is one of
the most popular media);

3) Application of socio-political vocabulary and phraseology, change of terminological vocabulary for
accessibility of its understanding;

4) The use of typical for this style speech stereotypes, sustainable drug combinations;

5) The variety of genres and therefore the stylistic use of language means: polysemy of words, word
formation resources (author's neologisms), emotional and expressive vocabulary;

6) The use of features of journalistic style with the features of other styles of scientific, official-business,
literary-artistic, conversational), due to a variety of themes and genres;

7) The use of figurative and expressive means of language, for example, means of stylistic syntax
(rhetorical questions and exclamations, parallelism of construction, repetitions, inversion, etc.

The most important functions of the newspaper are informational and influential.
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The informational function of the newspaper is that the authors of such articles are intended to inform as
wide a circle of readers as possible about the problems of public importance and the views of the authors on
these problems.

The language of modern high-quality newspapers today tends to be more informative. This is evidenced
by the continuous growth and evolution of the system of newspaper genres, as well as this kind of trend can
be traced in the headlines of newspaper articles [12, p. 142-143].

The concept of “news” is ambiguous. Firstly, people understand “news” under the general term as “new
information”. They find it in everyday sentences as “I have news for you” or “What is the latest news from
your classmates?”. It follows that the concept of news can be considered in two ways. Thus, second class of
“news” concepts involves the media and mass communication. For instance, “Have you read the news about
the start of new Japanese Era?”, or “Did you watch the news yesterday?”’. However, in both of that examples
there are also some ambiguity. While first example means a new information as a news article, the second
one presents news on TV programs and so on. As a result, the concept of media news in everyday use
implies the following concepts:

1. New information about any everyday events, things and even people.

2. TV programs and radio that presents news items.

3. News reports, articles on TV or in the newspapers. Particularly, they present the recent events.

This research work will focus on the third section. This is a type of text or discourse is expressed, used
or published in the media such as television, radio and newspaper [13, p. 4-5].

The structure of the discourse is a main point of all text forms. It provides important information about
the given fragment of the text. This is obvious on academic, technical and legal texts that are clearly
demarcated into parts. It contains, for example, introductory, explanatory material. These types of texts
makes it easy to find specific information in them quickly. News articles have the same useful, albeit implicit
design: they often provide a brief, preliminary summary of meaningful events, relevant background
information, comments from experts and journalists, as well as detailed descriptions of major events [14,
p.25-27]

In his research, van Dijk provided the structure of the news discourse, organizing it in the form of a tree.
His hierarchical theory became the basis for the work of many researchers in the field of media discourse.

T.A. van Dijk identified a number of characteristics and compositional features of the news discourse.
He divided News Report into two — Summary and Story. Summary is a short announcement of news
materials before the transition to their essence. Headline + Lead summarize the news text. The Lead
provides a summary of the content of the text, and is also used to attract attention. However, in many print
editions, Lead is used extremely rarely, in order not to provide the reader with excessive information, which
will tell them more about the content of the news than necessary. The Headline is necessary in order to show
the connection between the title and the text. In addition, it should arouse interest for reading the entire
article.

Story itself consist of Situation and Comments. The analysis of the situational structures of news
revealed the categories of news schemes that journalists and readersknow as well. For instance, a news text
may contain a Background and Episodes. Usually, in a news discourse, the backgrounds follow current or
main news events. Therefore, it is also necessary to have category of Main events. In addition, the
information published in the category Main events can be embedded in theContext.

Consequences is one more category that is commonly occurs in the news discourse. The relevance of
socio-political events is partly determined by the severity of their consequences. When discussing real or
possible consequences, news discourse can give a causal coherence to news events. There some cases, while
consequences are much more important than the main news events. In this case, Consequences may have the
same position as Main events in the structure of news. Alternatively, it even may reach a higher level and
take place in the headings.

Verbal reactions are a special category of news schema that is also a case of consequences. The most
important news events follow the standard procedure of requesting comments from important participants. It
helps journalists to present a strongly objective opinion that does not necessarily belong to them. Of course,
the choice of speakers and quotations does not have to be objective. The names and roles of news
participants indicates the category of verbal reactions, as well as direct or indirect quotes from verbal
statements. This category usually follows the categories of Main events, Context and Background, almost at
the end of news discourse [13, p. 52-54).
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Over time, the way people consume information of newspaper articles has changed. Thus, more and
more people began to turn to Internet sources than to the usual print media of news.

People used to buy a newspaper, read it from cover to cover while scanning headlines, and reading
articles that they thought were interesting [15, p. 657-670]. However, more and more people read individual
articles on the Internet, with the exception of their original publication. Often, a person reads this article
because it was shared on social media or some other internet platform [16, p. 1-25].

In addition to Newspapers and news publications, the news discourse is widely available on the Internet.
Moreover, the Internet has now become a major source of information. News online discourse in a short time
managed to acquire its own features, different from the presentation of news in other sources highlights the
following features of the news presentation on the Internet: efficiency (quick update of information),
concentration (the presence on one web page of many news) and a comprehensive view of the event (at any
time you can find information on any topic).

Today, study the news discourse, represented by a set of texts, articles, both in periodicals and on the
Internet. At the end of the 20th century there were significant changes in the field of information technology.
The Internet has brought human civilization to a new level of development. Now we have the ability to
monitor everything that happens 24 hours a day. Many have switched from print to electronic Newspapers,
which is not surprising, since online Newspapers have their advantages. Now you can read the news even on
social networks Facebook or Twitter, so changing the nature of reading the news column: users to read the
notes go to the link specified on the page "New York Times" in Facebook on the newspaper's website and
often immediately return to the Facebook site to discuss the article. The way content is distributed can also
occur in a variety of ways: IPad, tablet, cell phone, e-book — thus covering a wide range of audiences. In
addition, with the development of information technology have become available a variety of applications
that allow you to keep abreast of the latest news. Thus, the Internet provides ample opportunities to create a
virtual dialogue, as a result of which there is also a change in the addressee factor. Thus, if in the journalistic
texts presented in the printed versions of Newspapers, the addressee is usually active, while the addressee is
more passive, in the printed versions of online Newspapers both participants of communication can be
active.

The next feature of e-newspaper texts is that they have the ability to present media text as hypertext.
Due to this feature of electronic press texts, the reader has the opportunity to move between the elements of
hypertext ("linear" texts) in order to get acquainted with previous events, historical names, geographical
names — all that is discussed in the article. Thus, if there is a semantic interaction between the texts of printed
Newspapers, then between the texts of electronic — not only semantic, but also structural, i.e. the connection
between the texts can be built through links.

Thanks to the development of the Internet, the messages of the largest news agencies go on their
websites almost continuously, immediately reaching the end user, even before they are published in the
newspaper or announced on radio or television. There is a rapid exchange of information with the world.
Thus, news agencies have become the main news providers.

Many news agencies are now developing their own style of reporting, which is different from the print
media. They publish manuals on foreign manners for work in agencies, where explain, as correctly sue
information. For example, “Technology news from Interfax. Style Guide”, which describes all the rules of
the text — from grammar to structure.

In particular, the title should be a simple indicative sentence and should not exceed 76 characters; active
pledge is always preferable to passive pledge, it is forbidden to start the title with prepositions and numbers, etc.

Headlines play a special role in the information message. They largely determine the effectiveness of
the entire text. It is in the headlines that the General features of the newspaper and journalistic style are most
clearly manifested, since many lexical and grammatical features are concentrated in them.

A news headline in our study is a text placed at the beginning of a news site release, forming a block of
the main topics of the issue, forming its summary, with several other texts having similar characteristics.

D.A.Kachaev points out that the title should correspond to the content of the material and give a
definitely concise and accurate expression of the main idea of the text and emphasizes that the main
requirement for the title is concreteness [17, p. 82].

It is known that the headline is the condensation of the content of the text. In linguistic literature, there
are two approaches to determining the status of the title and its place in the system of macro text media.
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From the point of view of the first approach, the title is an independent element of the media macro text
system (a set of media texts sent to the recipient as messages within one media issue), semantically,
pragmatically and functionally related to the text of the message, but standing outside it.

According to the second point of view, the headline considers as a structural component of the text of
the message, occupying a subordinate position in the system and functionally serving it.

We share the opinion of researchers who consider the headline of the media a kind of text of mass
information discourse. It functions in the system of media macro text and takes a stylistically and
pragmatically strong position in it. It is an independent component of the media macro text that plays a
leading role in the functioning of the macro text system. It also performs a number of general and specific
functions: attractive, informative, nominative, appellative, contact setting; advertising and influencing.

The title in the Internet discourse is considered by researchers as a special kind of title, the main features
of which are the reliance on hypertext, interactivity, efficiency, the possibility of permanent access from
anywhere in the world, arbitrary access to information and the possibility of archiving, which are not typical
of traditional media.

There are two main functional types of headers:

1) The traditional informative title gives the main information about the event, using a minimum of
words;

2) Inciative (inducing) headline often plays the role of a kind of comment to the already known public
event, encourages reading the article, using various stylistic techniques.

Reading a headline is a commonplace example of comprehension that includes processes shared by all
instances of language comprehension. However, it is also an example of comprehension that is less
straightforward than the comprehension of ordinary sentences. Because of space constraints, headlines are
syntactically sparse. They are in some ways reminiscent of the “telegraphic speech” of young children,
which largely omits grammatical “function” words [18, p. 692-713].

It is well known that the headline performs the most important structural function of the newspaper text,
because “It is not only the first element of the message, but also the first element of perception”. It depends
on him whether the recipient wants to read the publication or not to pay attention to it. “The statement in the
position of the newspaper headline is able to carry meaningful and logically complete information,
understandable and without reading the text under it, and it is a speech act expressing certain author's goal-
setting”, constituting an important content fragment of the linguistic category of modality.

The purpose of headings is not limited to the task of providing a clear overview of the content of
information or summarizing it, which could be done with less space on the newspaper page. The essence,
obviously, is different: to attract the attention of the reader, to induce his interest in printed material. It is also
necessary to note the fact that, in the opinion of many linguists who study the language of newspaper
journalism, the latter is steadily transforming in the direction of increasing accessibility, using the resources
of the national language.

The best headlines both “tell and sell”, they quickly show the reader what the news is about and
persuade the reader that the story is worth reading [19, p. 107].

Headlines are usually read first and the information expressed strategically by the editors or headline
writers. First, a good headline convinces readers to stop and devote their time to reading the story. Such a
headline draws the reader’s attention and also reflects the essence of the story.LaRocque (2003) points out
that the authors of headlines generally know pretty well what they want to say.

However, unfortunately, there are some difficulties, such as vocabulary, creativity, knowledge of the
language and others that must be overcome when creating the title[20, p. 10].

Anyway, there are also “poor” headlines. What is usually found in the headlines is words that are used
too often regardless of the context of article that readers begin to ignore it. The LaRocque's remark that
“words are the building blocks of language, and when the blocks are misplaced or misused, what is said
sometimes is not what is meant” is unvarnished truth [20, p.10].

Sometimes, despite the fact that a headline attracts attention, in the end, while reading the article, one
might find that the headline is unrelated to the story. Nothing can annoy readers more that confusing and
inappropriate headline.

Secondly, it is definitely the headline on the first page that sells the newspaper. Therefore, it must be
sparkling, smart, attractive and correct. The last, but by no means least important function of headlines is
news sorting. To do this, headline authors use font size and style, which emphasizes the importance and
quality of news. The size of letters grows with the importance and quality of news.

667




BECTHUK KazHIIY um. Abas, cepus « Dunonoecusy, Ne2(72), 2020 .

Usually the reader chooses an article to read by its bright, spectacular, colorful headline[21, p. 27-31].
As E.A.Lazareva notes: “the Headline is the first signal that encourages to read the material or put the
newspaper aside. Research psychologists show that about 80% of readers pay attention only to the headlines”
[22, p.3]. Headlines help the reader to navigate in the extensive newspaper material, provide an opportunity
to judge the most important and interesting articles, information.

A.P.Bessonov wrote that the title — “is a kind of sign, and the more colorful it is, the greater the
guarantee that the material will be read” [23, p. 3].

The form and structure of the media headline varies. The name of a newspaper article may be entered as
a single heading, but additional, auxiliary elements may also be present. A.P.Bessonov in the book “The
Newspaper Headline” names and describes the purpose of the main elements that complement the heading
preceding the text of the article. The most common are: “cap”, the title itself, subtitle and heading. In this
case, we are talking about the heading complex: “The heading complex allows us not to overload the
heading, but to focus on the performance of the contact function, shifting the informative function to
additional components” [24, p. 97].

Conclusion. The discourse of mass media is understood as a socially determined process of production,
reproduction of objectification and translation of socially significant content forms in mass media texts,
revealing the peculiarities of public consciousness and mass media picture of the world. Mass media
discourse is a cognitive and pragmatic environment that realizes its essence through the production and
broadcast to a wide audience of evaluative meanings and ideologies, as well as through naming and
metaphorical interpretation of the facts of social existence.

As a result of the study, we came to the conclusion that the discourse of the mass media is a socio-
cognitive and socio-regulatory mechanism directly aimed at both social self-knowledge and social
construction, as well as the objectification and modeling of public consciousness and public opinion through
production, replication and regular delivery of socially significant meanings and assessments to a wide
audience.

News discourse is an integral part of the mass media.The main characteristics of this type of discourse
are the relevance of the information, the significance of the described event, the brevity of the content, the
spatial or psychological proximity to the addressee, as well as a special format. So the structure of news
reports in media is characterized by the presence of the following components: Headline, sub-Title, Main
Event, Background, Context and Comments. The listed components were identified by T. vanDijk. The
beginning of the text (Heading and Sub-title) contains the most important information.

A well-crafted headline can deliver an emotional blow or elicit a burst of insight. Readers can be
moved, angered, entertained, or simply informed with half a dozen words. It is without a doubt one of the
most important jobs in journalism. The purpose of the headline is that it helps to spread the news on the page
for readers, organizing them visually. Without even reading the story and without looking at the photo,
readers can look for a few seconds at the newspaper page or the home page on the website and, in general,
know not only the information on this page, but also the importance of each of them. one in relation to the
others as well.

Mass Media news headlines are multifunctional units. The functions of the news headline are closely
related to each other, and, depending on the intentions of the journalist, each of them can become dominant.
The most typical are nominative, graphically-highlighting, informative, advertising, pragmatic and
prognostic functions. The initial and obligatory is the nominative function; the most important is the
informative function. Both implements the transfer header of the main content of the article. The pragmatic
function of the headline is to attract the reader to the article, produce the desired effect on it and adjust it to a
specific perception of the text
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